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A little boy stands by himself, surrounded 
by the staring eyes of his classmates. A 
group of three children huddle together, 
pointing at him and snickering. He is the 
last one to be picked for the after-school 
kickball game.

“ You take him!”  one team captain 
shouts to the other.

“No, he stinks! You take him!” the sec-
ond team captain shouts back.

“All right, whatever,” says the first cap-
tain, “Hey you!” He points at the dejected 
boy, still standing alone. “Get over here 
and don’t slow us down!” 

At this moment, the little boy feels 
worthless.

And the reason he feels worthless is 
because he knows that athletic children 
are prized above non-athletic ones by 
peers and parents.  If  you do well in 
school, that’s nice. But if you want to be 
popular and socially accepted, you’d bet-
ter be good at sports.

This is the attitude normally taken 
toward athleticism by American children 
and parents alike. We have placed such a 
high value on sports as a society that we 
pursue them at the expense of all else. 
Athletics have become an idol for Ameri-
cans, an idol that is ruining the mindset 
of our children. As Christians, we need to 
approach sports for our present or future 
children as the recreational teaching tool 
it should be.

I am talking from experience. I have 
played tennis competitively since I was 12 
years old, competing the last three years 
for the Taylor Trojans. From 14 years old 
and on, I trained at a tennis club, practic-
ing three to four times a week, sometimes 
multiple times a day.

My parents encouraged me to compete 
at the highest level I could. Often, I would 
enter myself in tournaments, improving 
my skills by pitting myself against other 
players. I immersed myself in the tennis 
culture.

I think it was my junior year of high 
school when I finally realized the cost of 
this immersion. If I was to be competi-
tive with other tournament players, I had 
to spend the majority of my time after 
school training. None of my Christian 
friends played tennis, so I spent most of 
my time with non-Christians. The finals 
of tennis tournaments were held on Sun-
days, meaning I would skip church to 
play. Tennis was cutting me off from the 
Church Body. But in the name of excel-
lence in the sport, I played. I learned to 
devote my time almost exclusively to 
tennis.

And this experience is not unique to 
tennis. My brother has a similar story 
with his pursuit of college baseball. If you 
know someone who has played competi-
tive youth basketball, he or she will tell 
you how consuming the lifestyle is.

To avoid an unhealthy addiction to 
sports for children, we need to instill in 
them an understanding that God and his 
Church are paramount in their lives. Ath-
letics should be used as a means to teach 
them lessons about life, not become their 
lives.

As young adults who may get married 
and have kids someday, we need to con-
sider what role we want athletics to play 
in our children’s development. We must 
be wary of our sports-saturated culture.
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Also, apparently putting something to song automatically 
proves it to be true, hence the lyrics, “To prove I’m right I 
put it in a song.” 
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Love them or hate them, One Direction is undeniably a teen 
sensation, so it’s about time someone did some hard analyz-
ing of their lyrics and videos. Today, I will analyze two of their 
biggest hits and determine their true merit.
  First, What Makes You Beautiful.
  Intended Message: A beautiful girl feels insecure about her 
looks, and One Direction wants her to know how truly gor-
geous she is. However, what makes her truly beautiful is that 
she’s humble and hasn’t grown conceited over her beauty.
  Perceived Message: I wouldn’t mind this song if the music 
video didn’t contradict every single lyric.
 First of all, if they’re telling the girl, “You don’t know you’re 
beautiful,” you’d expect the girl to display this attributed hu-
mility, right? She’d be shy, blushing, and almost feel uncom-
fortable to have five 
famous young 
men serenading 
her, right?
 Wrong. Accord-
ing to One Direc-
tion, this humble 
girl of theirs has 
the backseat of 
the convertible all to 
herself, is wearing a revealing dress, and is throwing her hands 
in the air in pure conceited glee. Amidst all her hair flips and 
laughs at the camera (not at the ground, like the song says), I 
arrived at the conclusion that this girl is not humble.
 Another problem is the line, “Everyone else in the room can 
see it.” I’m sorry, One Direction, you are not in a room. You are 
on a beach. If you meant to say, “Everyone else on the beach 
can see it,” then you are limiting the recognition of her beauty 
to you and your 4 other singer-type friends. In which case, you 
should be extra careful. Everyone’s singing about how they 
want the same girl “so desperately” (her two friends are irrel-
evant). 
This competition could get bloody pretty quickly.
 Also, apparently putting something to song automatically 
proves it to be true, hence the lyrics, “To prove I’m right I put 
it in a song.” Imagine the implications of this in the following 
parody of the chorus by yours truly.
 “Baby, you’re made out of wood and float like a duck,
 We’ll surely send you our prayers and wish you good luck,

 But if you’re really a witch, you can’t just run amuck
 Your trial will go oh oh
 Go just like the Crucible!”
 According to One Direction’s logic, I just provided more reli-
able evidence to burn witches than John Proctor ever could.
 Finally, if the girl’s beautiful just because she doesn’t know 
she’s beautiful, why on earth would they want to tell her that 
she’s beautiful? They’d ruin everything!
 Next, Live While We’re Young.
 Intended Message: We’re mature enough for sex! #YOLO!
  Perceived Message: We’re not mature enough for sex, but 
#YOLO!
 If you’re trying as desperately as they are to prove that you’re 
mature enough for sex, don’t be playing with squirt guns and 

splashing around with gi-
ant inflatable bananas 
in the kiddie pool.

However, the real 
problem is that they 
are encouraging their 
audience to have sex 
as soon as possible, re-
gardless of love, for no 

reason other than #YOLO.
 Scripture frequently shows how mankind screwed up, but 

God redeemed it. The words “but God” are the key here. In this 
song however, One Direction has replaced “but God” with “But 
#YOLO.”

In fact, the group lists all the reasons why they shouldn’t 
have sex, “but #YOLO” makes it okay. To name a few, “we just 
met but let’s pretend it’s love, and never never never stop for 
anyone,” “it’s now or never, don’t overthink it, just let it go.”
  So . . . they’re admitting it’s not love, encouraging the girl to 
put aside her better judgment, and threatening to never give 
her a second chance if she decides to wait. Gotta love these 
guys as role models for love.
  Finally, if one of the chaps from One Direction actually did 
manage to seduce the girl, the other guys sharing the tent 
would have had a very awkward night.
  So there you have it. I gave my analysis of the music, but 
leave it to you to decide its worth.
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TAMING THE MONSTER
When I voted for the first time in the 2008 
presidential election, my decision was 
largely influenced by my parents.

I promised myself it would be different 
when I came to college. I wanted to pay 
attention to the issues shaping our nation 
and our world. I wanted to think for myself.

After all, that’s what college is about — 
finding who you are and what you believe.

That’s one of the reasons I joined The 
Echo staff.

I wanted to know the news so I could 
make my own informed decisions.

But the more I immersed myself in the 
great world of American media, the more 
I began to realize a tragic truth: My 
opinions were still being influenced by 
someone else, and this time, the people I 
trusted to provide me with information 
didn’t know me or share my values.

This time, the parent deciding what 
news I received and why was the mass 
media monster.

And it’s after you too.
A Gallup poll published Sept. 21 found 

that an all time high — 60 percent — of 
1,017 Americans surveyed have little or no 
trust in the media to report news fully, 
accurately and fairly.

Although accuracy is another issue, as 
someone who aspires to enter the news 
industry, I’m here to tell you Americans 

shouldn’t trust the media to present news 
fully and fairly.

Instead, Americans should be skeptical 
of the media for two reasons: (1) Reporters 
and news organizations are limited 
creatures, so they must pick and choose 
which pieces of information they feed us, 
a n d  ( 2 )  a l l  r e p o r t e r s  a n d  n e w s 
organizations are biased to some degree.

Let’s start small. The same phenomenon 
that plays out in the larger world happens 
right here on Taylor’s campus.

When I joined The Echo staff, our faculty 
advisor told us our positions as student 
journalists are important because we 
select which stories Taylor students have 
access to on a weekly basis.

Of course, students can (and should) 
seek news beyond The Echo, but as your 
newspaper staff, we have the opportunity 
to give certain stories a campus platform.

Although this can be a source of 
misplaced pride, it is also an immense 
responsibility. On The Echo staff, we do our 
best to bring you balanced coverage and 
act as a starting point for you to dig deeper 
into the issues.

That’s where your role comes in as a 
consumer. We strive to start conversations. 
It’s your responsibility to finish them.

Think of it as maintaining a healthy diet 
of information. After any news source 
spoon feeds you something, it is your 
responsibility not to binge yourself on what 
they provide but to seek out other sources 
of information to balance your diet.

News organizations come in many 
varieties, but they are always biased to 
some degree because they are made up of 
people who are biased by nature.

Perhaps media bias is most evident in 
politics and coverage of the presidential 
campaigns.

In fact, The American Presidency Project 
even has a list of editorial endorsements 
for the candidates from the top 100 
newspapers (based on daily circulation).

According to the scorecard, 34 papers 

endorse President Barack Obama and 28 
endorse Republican nominee Mitt Romney. 
Others are undecided or to-be-determined.

When you compare 34 papers to 28 
papers, the difference in endorsements for 
the two candidates seems small. But let’s 
take a look at the circulation of those 
partisan papers.

As of Oct. 29, papers endorsing Obama 
have total circulation of 9,011,009 readers 
whereas papers endorsing Romney have a 
total circulation less than half as large at 
4,981,613 readers.

See for yourself online, and check out 
which candidate your favorite (or least 
favorite) papers support.

Just as The Echo selects stories to feature 
on Taylor’s campus and in the local 
community, national news organizations 
select stories to bring to America’s 
attention.

Their choices influence our discussions, 
and like protective parents, the media 
wants what they think is best for us.

But as citizens, we should distrust them 
to some extent by not taking what they say 
at face value. Good reporters help us better 
understand issues or experience reality 
from other people’s perspectives. It is our 
responsibility to seek out additional 
information and understand the issues for 
ourselves.

Bias is the monster we must all learn to 
tame, and if we close our eyes to it, or 
pretend it does not exist, it will consume 
us.

We need to be conscious about what 
information we are receiving, the motives 
of who’s telling us and the limitations of any 
single reporter or news organization to tell 
us everything we need to know.

Words are powerful, and if we’re not 
careful, those who use them well will 
convince us to believe almost anything.

As you consider the candidates, 
remember that most of the time curiousity 
does not kill the cat, and what you don’t 
know can hurt you.

The news industry is the second set of 
parents you have to break away from to 
form your own opinions.
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Finally, if the girl’s beautiful just because she doesn’t know 
she’s beautiful, why on earth would they want to tell her that 
she’s beautiful? They’d ruin everything!
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tool it should be.


