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TAYLOR ETHICS BOWL 
TEAM WINS STATE

On Nov. 12, the Ethics Bowl 
team won their state competi-
tion at Marian University in 
Indianapolis, Ind., advancing 
to nationals. Taylor competed 
against six of the 22 schools 
in attendance. These were 
the University of Michigan, 
Illinois Institute of Technol-
ogy, University of Southern 
Indiana, Ripon, St. Olaf and 
Wright State.

Taylor’s team will travel to 
Cincinnati, Ohio, on March 
1, 2012, for The National 
Ethics Bowl, where they will 
compete against Indiana 
University, Xavier Univer-
sity, DePauw University and 
Ripon College.

UPLAND VILLAGE   
CHRISTMAS CRAFT BIZAAR

The Upland Village Christ-
mas Craft Bizaar will take 
place on Dec. 3 from 8 a.m. 
to 3 p.m. at 81 Berry Street. 
Students and faculty are 
encouraged to donate unique 
Christmas gifts and crafts 
to the sale. For information 
about setting up a booth, con-
tact Lois at 765-618-4248 or 
uplandvillage@att.net.

METCALF GALLERY DIS-
PLAY

The combined works of Rob-
ert Giacomo Yaquinto and 
Laura Barth Turner are on 
display in Metcalf through 
Dec. 2.

The gallery is open Monday 
through Friday, 8:00 a.m. - 
5:00 p.m.

IN BRIEFS

World 
VERTERAN’S 
CHANGE 

A student’s art display in 
the Metcalf Building was 
destroyed Thursday, Nov. 10, 
between 6 p.m. and 7:30 p.m. The piece 
represented at least 30 hours of work, 
and supplies alone were valued at $100.

The artist, sophomore Caitlyn Kuhn 
at Taylor, preferred to remain nameless 
but was willing to comment on the inci-
dent.

“I was working upstairs in Metcalf 
Thursday night on another project and 
got a text asking if I had seen what hap-
pened to my artwork,” she said. “I came 
downstairs, and it was literally in pieces.”

Her artwork was irreparably dam-
aged in several places.

“It was such a shock,” said the artist. 
“Seeing all my work destroyed was really 
hard. It was also difficult to find motiva-
tion to keep working on new projects 
after what happened to my last one.”  

The cause of the damage is currently 
unknown. Although vandalism is highly 
suspected, Campus Police suggests the 
cause could have been accidental.

“There are no solvability factors in this 
case,” said Deputy Chief of Police Tim 
Enyeart. “Someone probably either fell 
into it or destroyed it intentionally.”

If the artwork was destroyed inten-
tionally, the offense is serious.

“Vandalism would be criminal,” 
Enyeart said. “It could be elevated to a 
felony. The appropriate charge for that 
would be criminal mischief.”

Art Department Chair Dr. Jonathan 
Bouw acknowledged the possibility of 

an accident, mentioning 
certain projects are prone 
to breakage. But the art-

work in question was constructed out of 
sturdy materials.

“We’ve had things fall apart before, but 
this was made from plywood, which is 
very difficult to break,” Bouw said.

In the future, the department hopes to 
display art in such a sound manner that 
they are able to “take a beating.”

“No one knows if it was an accident or 
not, so I don’t want to point fingers or be 
angry about it,” said the artist. “If it was 
an accident, I hope this helps remind 
people to keep a respectful distance from 
other people’s work.”

The art department hopes to ensure 
situations like this will not occur again.

“We want to make sure that all stu-
dents’ works are secure,” Bouw said. “It 
is important for students to feel they 
can display their work without fear of it 
being destroyed.”

In response to the question of how 
incidents like this could be prevented, 
Assistant Art Professor Josh Welker 
said, “I think the best measure would 
be a campus-wide pedagogy about how 
to respect art.”

This respect includes keeping a care-
ful distance from works on display.

The artwork, titled “Waves,” was 
inspired by the artist’s childhood trips 
to the beach.

“I made it thinking of the ocean,” she 
said. “It was supposed to be really peace-
ful, which I find kind of ironic.”

SARAH SHAFER 
C O N T R I B U T O R

A ruined masterpiece

TAYLOR DINING:  HOT & COLD
s familiar to students as their residence 
hall, chapel or classes, the Dining Com-
mons (DC) is an intricate part of the 

Taylor experience. Students can easily 
distinguish the residence hall of fellow 
classmates by the table they sit at during 
dinner, and they often know the DC workers 
by name. 

As students sit at their designated tables 
day in and day out, they develop strong opinions 
of the DC, from the food choices it provides to the 
community it fosters. 

A recent survey conducted by the Dining Com-
mons showed improvements in student opinions 
of the food, which has been a trend for the past 
several semesters. The top three complaints the DC 
will evaluate and try to implement immediately are the 
ability to stay open later, speeding up the line for the pasta 
bar and keeping the cereals consistent. The DC will soon 
offer 16 main cereals to avoid mixing up cereal, which 
is the simplest of the three requests to solve. 

Students’ desire to stay open longer is a 
matter of more labor from employees, 
and the pasta bar corner does not have 
the electrical power to open a second 
station for pasta lovers, according to Service 
Manager at the DC, Mya Hainlen. 

Hainlen has been working for Creative Dining 
Services, the DC’s food provider, for two years. 
She worked at Purdue University before coming to 
Taylor.

“You feed the students [there],” said Hainlen. But the 
mentality is different at Taylor. “[Here] you care for the stu-
dents.”

The Creative Dining Services has provided food for Taylor University 
for about 18 years. Contracts with food services tend to last five years. At 
the end of the contract, schools bid for the food companies.

“Each time [Creative Dining Services] have won the contract by the review 

group,” said Vice President of Business 
Administration Ron Sutherland.  

Although students question the stan-
dard 21-meal plan because many don’t 
go to breakfast, Sutherland explains the 
budgeting behind the meals.

“We price our meal plan assuming 
that a certain number of students will 

go to each meal,” Sutherland said. “The 
price of our current meal plan factors in the 
low amount of students attending breakfast 
and the higher numbers going to lunch and 
dinner.”

Out of 27 private colleges or universities in 
the state of Indiana, 24 were contacted about 

the meal costs, and Taylor was the third lowest 
price of these institutions.

“[Students] aren’t overpaying compared to 
other schools,” Sutherland said. 

The DC isn’t just a place to get a meal, but 
a location for community to develop. 

“In a programmatic way, the Dining Com-
mons is a extension of the residence hall,” 
said Vice President of Student Develop-
ment Skip Trudeau. “The Dining Com-

mons is a phenomenally social place.”
Trudeau believes the DC makes quality food, 
and the employees work hard to listen to the 

comments of students.
“They are open to hearing from people who 

are interested in having their opinions heard,” 
Trudeau said.  
Opinions abound from students when it comes 

to the quality of food.
“It’s hard to meet every one’s expectations,” 

Sutherland said. “Sometimes you get conflicting 
comments.”

Sutherland expressed the difficulty in getting 

CHRISTEN GALL 
S T A F F  W R I T E R 
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Birth Place:      Harrisburg, PA
Birth Date:    06/17/1943
Religion:    Catholic
Favorite Sport: Football
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U.S. House of Representatives, 1979-1999
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Georgia College, 1970-1978
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R e c o v e r i n g  f r o m 
Monday ’s  bean bag 
s u r c h a r g e  s c a n d a l , 
America’s favorite coffee franchise 
continues its wristband campaign to 
stimulate the national economy.

To help Americans create and sus-
tain jobs in their Create Jobs for USA 
campaign, Starbucks is partnering 
with the Opportunity Finance Net-
work (OFN) to fund community busi-
nesses through 
the sale of $5 
patriotic wrist-
bands. 

OFN is  the 
“leading network 
of Community 
Development 
Financial Institutions (CDFIs) in the 
United States that invests in oppor-
tunities that benefit low-income, 
low-wealth and other disadvan-
taged communities across America,” 
according to starbucks.com. 

Every dollar donated is used as 
leverage for $7 worth of loans. There-
fore, every $5 donation translates to 
$35 of loans for businesses.

The Create Jobs for USA campaign 
is part of Starbucks Chairman and 
CEO Howard Schultz’s plan to build 
local communities through more 
than 7,000 employee-friendly fran-
chises nationwide.

“Howard Schultz’s whole mind-
set behind developing Starbucks, 
from what I’ve learned from read-

ing articles and books, 
has been the mindset 
that he wants to build 

his company on ethical standards,” 
said Starbucks employee and Tay-
lor alumna (‘11) Annie Nelson. “He 
actually does want to help the lower 
person or the people we mistreat so 
often in America.”

When his father lost his job and 
struggled to support the family, 

Schultz decided 
t o  deve l op  a 
business that 
would care for 
his employees.

“He  doesn ’ t 
just want it to 
be a coffee com-

pany,” Nelson said. “He wants it to 
be a company that truly serves in 
other ways.”

According to Nelson, connecting 
with communities is one of Star-
bucks’ core values.

“The idea of Starbucks is, whatever 
community you’re in, you go out to 
that community and you help them,” 
Nelson said. “We all have random 
things we’ll do for communities to be 
involved. That way we can get more 
of America involved because we are 
such a big community.”

Despite the appeal to national 
unity, senior economics/systems 

KARA HACKETT 
N E W S  C O - E D I T O R

Stimulating solutions
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“We in the Brotherhood are proud of our heritage and our Thanksgiving tradition. In an act of national solidarity we 
invite campus to bring the turkey back to the table.” Joey Olson, LIFE & TIMES

“The idea of Starbucks is, 
whatever community you’re in, 
you go out to that community 

and you help them.” 


